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Jiangsu King's Luck Brewery Joint-Stock Co., Ltd.
Responsible Marketing Policy
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Jiangsu King's Luck Brewery Joint-Stock Co., Ltd. (hereinafter referred to as the "Company")
has formulated this Policy to ensure that the Company conducts responsible marketing, advertising,
and product promotion in compliance with applicable laws, regulations, and business ethics. This
Policy is intended to support the Company's sustainable operations and development and reflect its
social responsibility values.
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I. Scope of Application
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This policy applies to all employees of the Company's functional departments and subsidiaries.
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I1. Responsible Marketing Requirements
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The Company strictly complies with all laws and regulations governing marketing practices and
the industry standards applicable to its relevant businesses, including but not limited to the Civil Code
of the People's Republic of China, the Product Quality Law of the People's Republic of China, the
Anti-Unfair Competition Law of the People's Republic of China, the Advertising Law of the People's
Republic of China, and the Law of the People's Republic of China on the Protection of Consumer
Rights and Interests.
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I11. Responsible Marketing Commitments
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(1) The Company shall not make false claims about products or services.
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(2) The Company shall not make false or misleading statements about its products, services, or
performance, or misleading statements about competitors' products or services.
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(3) Signs and notices shall be displayed prominently at business premises to prohibit the sale of
alcoholic beverages to minors.
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(4) All marketing policies, advertisements, and marketing campaign materials must be reviewed
by the relevant departments and approved by authorized management personnel to ensure accuracy
and compliance.
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(5) The privacy and data of customers, consumers, and related parties shall be fully respected and
protected.

() BBITREFZEZERED, RIAAERZ TEF R WRSORED, FIRHREEMH
%



(6) The Company shall actively conduct consumer education activities to strengthen consumers'
ability to assess products and services and encourage responsible consumption.
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(7) Responsible marketing training shall be provided regularly to all employees involved in
marketing to strengthen their awareness of responsible marketing.
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(8) The Company shall actively provide training to channel partners to strengthen their compliant
operations and product sales and service capabilities and enable them to conduct responsible
marketing more effectively.
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(9) The Company shall maintain accessible channels for consumer inquiries, complaints, and
after-sales services to fully protect consumer rights and interests.
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(10) Relevant marketing materials shall be properly retained for assessment or audit when
required.
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(11) The truthfulness and accuracy of social and environmental impact claims shall be ensured.
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The Company is committed to ensuring that all marketing claims concerning its social and
environmental impacts are comprehensive, objective, and accurate. It rejects any exaggerated claims
about its social or environmental impacts and avoids all forms of greenwashing.
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IV. Responsible Marketing Audits and Oversight
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The Company has established comprehensive responsible marketing audit procedures.
Employees are required to accept oversight by their supervisory departments, audit and disciplinary
inspection functions, and the public. The Company also provides petition and reporting channels to
assess compliance with its responsible marketing policy and product promotion requirements. The
Company regularly conducts dedicated responsible marketing audits and rectifies non-compliant
marketing practices.
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V. Revision and Review
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The Company reviews this Policy annually and revises it when necessary.



